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Social Marketing as an Approach for Financing Social Welfare Programs 
for NGOs 

Abstract 
 

      are programmes, there are many 
societal problems and various shortcomings, which created a major role for NGOs in 
helping the government and working with it in providing social welfare programs for 
the poor. He can leave the needy alone, in light of the insufficient government 
intervention to help them. Gradually, voluntary social care organizations have 
emerged that provide various aspects of social care to those in need. These 
organizations have grown and multiplied and become a significant sector in social 
care. All societies, there is no society without organizations, so it is important to 
work on developing the services of these organizations so that they can satisfy the 
needs of humanity in a rational manner  

Non-governmental organizations have often proven that they constitute a 
conscientious social force with an impact, although they do not represent or seek to 
possess any kind of political authority. From the severity of poverty, some of which 
are biased towards charitable work. In every field, NGOs are active and struggle to 
achieve human well-being and preserve his dignity. This is the content and message 
of NGOs  

Because of the many burdens on NGOs and their role in social welfare 
programmes, with the increase in the poverty rate, the lack of government funding 
and the imposition of more restrictions on foreign funding provided to them, NGOs 
have become suffering from weak financial resources in exchange for the various 
services they perform and the assistance provided to a large segment of the 
community. poor in society  
 
Keywords: social marketing concept - The importance of social marketing - 
Develop sponsorship programs for NGOs. 
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 استخذام

 استراتيجية

 والتعلين علامالإ

 للجوعيات الاجتواعية الرعاية براهج توويل

 الأهلية

 استراتيجية استخذام

 والتعلين الإعلام

Pearson 

Correlation 

1 .316 

Sig. (2-tailed)  .025 

N 127 127 

 الرعاية براهج توويل

 للجوعيات الاجتواعية

 الأهلية

Pearson 

Correlation 

.316 1 

Sig. (2-tailed) .025  

N 127 127 
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